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EU insurance rules must be digital-friendly to reflect consumers’
needs
Speaking at Insurance Europe’s 9th International Conference today in Zurich, the European insurance and
reinsurance federation’s president, Sergio Balbinot, said the constantly evolving demands of consumers
mean that rules governing insurers must allow them to provide innovative products to meet those needs.
However, insurers are concerned that new consumer protection rules — such as the Packaged Retail and
Insurance-based Investment Products Regulation (PRIIPs) and the Insurance Distribution Directive (IDD)
— do not reflect those needs. This is because they will require insurers to provide huge amounts of,
sometimes duplicative, information to consumers and to provide this in a paper format by default.
Balbinot commented: “People are increasingly buying products online and on mobile devices. However,
the PRIIPs Regulation and the IDD mean that consumers will have to make sense of up to 161 items of
information on paper. Does that reflect the needs of someone buying insurance on a mobile phone? I
don’t think so.”
Moving to the subject of insurtech, Balbinot said that both traditional insurers and start-ups are working
— sometimes together — to harness new technological developments for the benefit of their clients.
While these innovations bring exciting possibilities, consumers must be confident that they enjoy the
same protection from EU consumer protection rules, whether they buy an insurance product from a
traditional insurer or from a start-up.
Balbinot said: “Policymakers must therefore balance safeguarding consumer protection and fair
competition on the one hand, and the ensuring the removal of regulatory obstacles to innovation on the
other.”
Balbinot was speaking in front of 400 delegates at Insurance Europe’s 9th International Conference,
“Digitisation today and tomorrow”. Videos of the plenary conference session will be available on
Insurance Europe’s website later this month and you can read more about Insurance Europe’s positions
on a range of subjects in its newly published annual report.
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1. For further information, or to be added to our mailing list, please contact Richard Mackillican, policy advisor
communications & PR (tel: +32 2 894 30 69, mackillican@insuranceeurope.eu).
2. You can also receive Insurance Europe’s news and press releases by:
following us on Twitter @InsuranceEurope
signing up to the RSS feeds at www.insuranceeurope.eu
3.
Insurance Europe is the European insurance and reinsurance federation. Through its 35 member bodies —
the national insurance associations — Insurance Europe represents all types of insurance and reinsurance
undertakings, eg pan-European companies, monoliners, mutuals and SMEs. Insurance Europe, which is
based in Brussels, represents undertakings that account for around 95% of total European premium income.
Insurance makes a major contribution to Europe’s economic growth and development. European insurers
generate premium income of more than €1 200bn, employ almost one million people and invest almost €9
800bn in the economy.
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